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Explore what we 
mean by creative 
media and its 
importance in our 
lives.

Recognise target 
audiences and 
understand different 
audiences.

Understand the 3 
main sectors of 
media and how they 
feature in our lives.

Produce media diaries to 
understand how we use 
media and which types of 
media are most important 
to us.

Explore the purpose 
of media and 
understand why we 
use it.

Research the history of 
media including key 
pioneers in the 
development of different 
types of media.

Understand how 
media represents 
different people in 
society.

Recognise the different 
types of audience in 
media and how they 
each interact with each 
sector of the media 
industry.

Research different genres 
within each of the 3 main 
sectors of media.

Practically explore different 
types of narrative including 
presenting our own podcast.

Explore media 
production 
techniques.

Recognise the 
different ways that 
audio and moving 
images are 
produced.

Create your 
own audio 
and moving 
image 
productions 
using iMovie 
and 
GarageBand.

Know the key 
features of he 
published 
media 
industry.

Understand and explore 
interactive media including 
gaming and website design.

Create our own 
published media using 
Canva.

Explore specific 
examples of media 
and their history.

Consider the different 
roles, responsibilities 
and skills involved in 
creating new media.

Use three case studies 
to gain a deeper 
understanding of 
creative media and 
production process.

Understand the 
intended audience for 
your three case 
studies.

Consider other 
secondary audiences for 
your three case studies.

Discuss and debate the critical 
response to your creative media 
case studies.

Rework 
media 
products 
selected from 
the 3 sectors 
of media.

Develop practical 
skills in all three 
sectors of media.

Develop 
computer 
literacy by 
using a range 
of specific 
software for 
each sector 
of media.

Create a log book of your process 
from start to finish in reworking 
your own media.

Complete post production 
practices, quality assurance 
and review.

Understand and 
implement pre-
production 
processes and 
practices.

Practice 
understanding 
and interpreting 
a brief.

Develop research skills to 
support development of ideas 
from the brief.

Begin to create actions 
plans and models of a 
product based around brief 
and initial research.

Create storyboards, scripts and 
page layout designs for your 
products.

Understand the 
processes and 
key skills 
required to 
manage a 
production 
process.

Monitor 
and review 
outcomes 
of a 
production 
process.

Implement effective 
productions skills & 
techniques.

Refine, test and 
distribute your 
media product.

“Innovation distinguishes between a leader and a follower” Steve Jobs (Apple)

Lights…Camera…Action!


